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With the continuously deepening of reform and opening-up, the competition of  
China's hotel industry is more and more fierce, which brings lots of pressure to 
administrators who have to pay attentions to organizational citizenship behavior 
(OCB) to  improve the performance of the hotel. Nowadays, there are little 
references concerning with OCB of Chinese staff, especially in hotel industry. To fill 
the blank of this field, the paper study on the OCB in hotel industry of China, which 
also is the interest of the author. 
In the thesis seven hypotheses are proposed and some survey to staffs in hotels 
in Fuzhou were undertaken to test the hypothesis. After that, the author made 
reliability test and validity test and focused on the OCB of employees, the influence 
of administrators’ impression management on OCB, the role of the individual 
characteristics variables and firm characteristics variables in impression 
management, job satisfaction and OCB, and the effect of job satisfaction as a 
mediator between impression management and OCB. 
The research results show that: (1) there are three dimensions in OCB of staffs 
in China's hotel industry, which are self-development dimension, teamwork 
dimension, and organization-oriented dimension. The three dimensions are related to 
the individual levels, employee and employee level, and employee and organization 
level; (2) different individual characteristics and firm characteristics variables have 
different impacts on the administrators’ impression management, job satisfaction, 
OCB, and the associated three dimensions of OCB; (3) it is significantly correlated 
between administrators’ impression management, job satisfaction, OCB, and 
associated three dimensions of OCB; (4) administrators’ impression management 
plays a noticeable role in OCB and its associated three dimensions of employees, 
while job satisfaction indeed is a mediator between administrators’ impression 
management and OCB. 
The thesis starts from the investigate assumption, statistically analyzes data 
from questionnaires, and makes some according recommendations to administrators 
to manage effectively and motivate advisably. 
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对于组织公民行为的研究 早可以追溯到 1938 年，著名管理大师 Chester 
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